
CEA Social Media Overview 



What is CEA? 
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CEA Social Media  

 

 

 

•Why? 
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CEA Social Media 

 

 

• “The ROI of social media is that 

you will still exist in 5 years” 
– Erik Qualman- Socialnomics 
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CEA Social Media 
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75% - 

- 25% 



• Original Content 
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What do we share on Facebook and Twitter? 
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• Factoids/Position Statements 
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What do we share on Facebook and Twitter? 
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What do we share on Facebook and Twitter? 



• Links 
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What do we share on Facebook and Twitter? 



Social channels promote other efforts 
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Social channels promote other efforts 



Effectiveness/Success 

 

 

•Does it help? 

 Yes! 
–Reach, Engagement  
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Tips/Tactics 

• Use the right words 
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fracking hydraulic fracturing



• Use the right words 

– Google Trends is your friend 

 

 

• Know your audience 

– The audience you want/the audience you have 

 

• Think visually  

Tips/Tactics 

16 



Tips/Tactics 
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• Engage with audience 

 

• Be diligent  

 

• Resources 

– Social Media Examiner 

– Business 2 Community 

 



Contact 

 

• Shawn Martini 

– Communications Director 

   Consumer Energy Alliance 

 

smartini@consumerenergyalliance.org 

303-895-5070 
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