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BROTHERS & COBASED IN RESEARCH

Quantitative / Qualitative
• 2009 research conducted 
• Focus groups / surveys of targeted demographic
• Findings / Conclusions:
- Dynamic information
- Bite-sized information
- Ability to deep-dive



BROTHERS & COPROJECT BACKGROUND

Content / Information Rich
• Federal agencies
• State agencies
• Independent producers
• International organizations



BROTHERS & COPROJECT BACKGROUND

Content / Information Rich
• Program templates
• News & media recommendations
• Education materials
• Creative samples

Outdoor Boards

Fact Sheets / 
Worksheets

Print 
Campaigns

Web Video / 
Television



BROTHERS & CO

107 Page PDF
Black & WhiteWhite

PROJECT BACKGROUND



BROTHERS & COPROJECT OBJECTIVES

Dynamic Content

AUDIO

IMAGE

VIDEO



BROTHERS & COPROJECT OBJECTIVES

Flexibility



BROTHERS & COPROJECT OBJECTIVES

Client Access



BROTHERS & COPROJECT OBJECTIVES

User Experience
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