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API’s Educational Outreach Program
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EA Program Goals

= Encourage a more enlightened approach to energy policy by
increasing the level of understanding of the oil and natural gas
industry and the issues facing the nation.

= Provide information and perspectives so key audiences can make
informed decisions based on facts rather than myths or
misperceptions.
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EA Program Objectives

= Demonstrate the industry’s willingness to participate in constructive
public dialogue with all audiences.

= Raise energy literacy levels on a range of topics, including how oil and
natural gas will continue to play a vital role in meeting rising global
energy demand for decades to come.

= Establish a new Web presence for the industry and provide an
opportunity for on-line engagement.
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Media interviews

. Technology Tour

. Location tour

Leadership event

Speakers Bureau event
Third-party event

Media partner event
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Showcasing Technology: Interactive Techn
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Online Engagement: EnergyTomorrow.org
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Weekly podcasts address
timely industry issues.
Influencers and topic
experts often serve as
ETR guests.
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Online Engagement: Blogger Outreach

chron.com | s oo~
wﬂNewsWatch Energy

Blogging the b ergy with Brett

WE§ R Do ge WSJ\ENERGY ROUNDUP
Plpell“e L0 wis) com's ook &t eneroy nesws

nton, Tom Fowler and Kristen Hays

::m Mmul» ,I FORTUNE smri-e«.‘ 1 l?\:l:»ﬁzfl:v rfjmumg-{é%?_[?i;zqt
CMCecicior B IV A ced National Association SR () [o IV I e Tg o] 0N
11 i e -‘- Of"anllfﬂcﬁlrers | WHERE YOUR OPINION COUNTS

(AIC@LIBERTY treehugger| ERCYIE RS
RS [ESTREAN S @ | ENERGY OUTLOOK [l ©-sovaen pxeey o




	Advertising
	Showcasing Technology: Interactive Technology Exhibit
	Showcasing Technology: Location Tours
	Online Engagement: EnergyTomorrow.org
	Online Engagement: Blogger Outreach

