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Better Energy Education

Kansas Oil & Gas Resources Fund

KO GRF

The People of the Kansas Oil and Gas Industry
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» KIOGA Educational

e » Broadens base of
support in Kansas and
» KIOGA Public Relations help ensure that
ommitice energy education in
» 2006 I0GCC Chairman’s Kansas is Industry-
Stewardship Award for driven

Energy Education

KIOGA



Public Information: Vision

Mission

Bring the vitality, contributions,
and environmental responsibility
of the Kansas oll and gas
Industry to light through positive
action and education

Goal

Improve the image and
credibility of the Kansas oil and
gas industry.

Objectives

KIOGA

Public information campaign
designed to improve the image
and credibility of the Kansas olil
and gas Industry

Public education campaign
designed to Increase awareness
about the significance and
viability ofi the Kansas oil and
gas Industry



Kansas Oll & Gas Industry

Public Information Pregram
Strategic Plan

Fully-Integrated Business Model
* Pre-emptive Communication Strategy
% Building Legacy Value

Defines Challenge, Goals, Expected Outcomes, Performance
Indicators, and' Objectives

Creative Positioning Growth Strategy:
* Innovative Marketing Opportunities

% [everage strategic assets for near-term development
opportunities in low-risk areas

Major Success Drivers
* Intellectuall Capital
% | eadership

. KIOGA
% \VVolunteerism



Integrated Into Single Campaign

Outdoor .
Advertising NeEE
Publications News Media
ansas
Strong

ivic Club &
Professional
Rresentationg

Education
Programs

On-Site On-Line

Marketing

Marketing

KIOGA



KAN S ST RONG_ Parsas G & Gas Hesources Furd
SA : ,

Energy from the heartland. Strength for our nation.

» Grow pride for our oll & natural gas industry.

» Inform public on what the Kansas oll & gas
Industry means to Kansas' econoemy and society.
and that we are a part ofi our nation’s energy.
solution

KIOGA
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Welcome Karw,a,s Educato*'s

- I.'

i KANSAS STRONG.

- Energy from the heartland. Stremgeh forournation.

» Provides standards-based energy education
» Emphasizes the importance of energy in our everyday lives

» Increases awareness about the significance and viability ofi the Kansas
oll & gas Industry.

» Assists educators in providing a model for collaborative learning using
oll, natural gas, and' energy ISSUes.
KIOGA



Energy Education Proegrams

Pre-Kindergarten

High School

KIOGA



Energy Education Proegrams

Middle School

College

KIOGA



Energy Education Proegrams

Interactive
Learning

Petro Pros”
Presenter

KIOGA



Educator Comments . . .

“T'his was great! The hands-on activities and coloring books were a
pIg hit.” 1°t Grade lleacher

“The presentation was excellent!! The highest compliment comes from
the students when they teld me that the program wasn't boring like
they expected but really interesting.”

5t Grade Teacher

“LLoved the hands-on samples. Presentation coincided great with: our
chapter information. | was so iImpressed I passed a pamphlet to my.
daughter’s teacher.” 7" Grade Teacher

“The best feature of the presentation was the ability to relate to

teens. It was excellent!” High School Teacher

KIOGA



Energy Education Program Progress

10000
8000
6000
4000

Impacted

2000

O
Q
&
S
Z
()
P
g
S
&
S
O

0

2002 2003 2004 2005 2006 2007 2008 Apr-
09

Calendar Year

KIOGA



Energy Education Program Distribution

SW Kansas
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Energy Education Goals

Short-Term Growth

12,000

9,000

6,000

# Impacted

3,000

2009

# Impacted

Long-Term Growth

42,000

36,000

30,000

24,000

18,000

12,000

6,000

2009 Projection [ Long-Term Growth

Value-Added Energy Education

Building Legacy Value

* Proactive
* Responsive

* Integrated Business Model
e Sustainable

Leverage Strategic Assets

KIOGA




Kansas strong
Enerqy from: the heartiana. Strengtii for our Raton.

» Launched ini November 2008

» Research-driven campaign that brings a better
understanding of the energy challenges facing our
state and nation

» Benchmark Research (Summer 2008)
23% favorable to oil and natural gas industry.

39% believe Kansas Is among the top ten olll and gas
producing states

Over 60% think Kansas should be proud of the oil and
gas industry yet only 23% are faverable

KIOGA



Kansas Strongl Marketing Campaign

» Optimize Target Rating| Points
90% market penetration in Wichita-Hays-SE Kansas markets

» Television
Cable
Affiliate News
Prime Programming
Sports Programming

» Print
Wichita Eagle newspaper:

» \Web-based media
Kansas.com Website presence

KIOGA



WWW. Kansasstrong.com

Kansas.
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ENERGY SOLUTIONS UNDER OUR FEET.

FROM THE KANSAS PLAINS.
L

what's undlar our faet ie ! Wa pump out mora than thirty fiva millcn
barrels of ail sch year. That's oil Amarica
counts on - il we would otherwiss have to
energy msourcas under our fest import from forsign countiss . So, svry
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KANSAS STRONG.
Enerygy from tha heartland. Sirergth for our nation.

KANSAS STRONG.

Energy fromthe heartland. Strengt
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Changing World of
Communication & Advoecacy

» 2/3 of Congressional Members on Facebook
» 1/10 ofi Congressional Members on Twitter

» Blogs
79% of Chiefs ofi Staff
66%0 of Senior Policy Advisors
65%0 of Legislative Assistants

9096 of Congressional Staffers use blogs to determine
constituent opinion

» 60% of Congressional Staffers prefer online resources
when preparing their members for a vote

KIOGA



Anti-Development Impacts

'80's

Environmental

Issues

'90’s

Surface
Rights
SHIES

KIOGA

Regulatory
Issues

'00’s

Time and Costs
are Escalating

Access Is
Diminishing



Project BRIEF

» Bringing Real Information on Energy Ferward
(BRIEF)

» Comprehensive and guantitative research project
that illuminates the real facts behind the oil and
gas Industry.

» Compiled three reports
History & Progress of Effective State Regulation
Role of the Federal Government

Potential Economic Consequences of Proposed
Regulations

KIOGA
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» Created to explain the oil and gas industry.

» [akes the “scare” out of scare tactics
employed by opponents of American energy.
preduction

KIOGA


http://www.energyindepth.org/
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Back to the Euture

i
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» Ollland gas industry energy education efforts allow us to
do collectively what we cannot do individually

» Rare opportunity to reposition ourselves into a more
positive, proactive, forward-looking force

KIOGA


http://www.iogsi.com/Oilfield Scenes/keevertCharles/pics/KeevertC_EngFuture.jpg
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