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Better Energy EducationBetter Energy Education

►► KIOGA Educational KIOGA Educational 
FoundationFoundation

►► KIOGA Public Relations KIOGA Public Relations 
CommitteeCommittee

►► 2006 IOGCC Chairman2006 IOGCC Chairman’’s s 
Stewardship Award for Stewardship Award for 
Energy EducationEnergy Education

►► Broadens base of Broadens base of 
support in Kansas and support in Kansas and 
help ensure that help ensure that 
energy education in energy education in 
Kansas is industryKansas is industry--
drivendriven
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Public Information VisionPublic Information Vision

MissionMission

Bring the vitality, contributions, Bring the vitality, contributions, 
and environmental responsibility and environmental responsibility 
of the Kansas oil and gas of the Kansas oil and gas 
industry to light through positive industry to light through positive 
action and educationaction and education

GoalGoal

Improve the image and Improve the image and 
credibility of the Kansas oil and credibility of the Kansas oil and 
gas industrygas industry

ObjectivesObjectives

Public information campaign Public information campaign 
designed to improve the image designed to improve the image 
and credibility of the Kansas oil and credibility of the Kansas oil 
and gas industryand gas industry

Public education campaign Public education campaign 
designed to increase awareness designed to increase awareness 
about the significance and about the significance and 
viability of the Kansas oil and viability of the Kansas oil and 
gas industrygas industry
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Kansas Oil & Gas Industry Kansas Oil & Gas Industry 
Public Information ProgramPublic Information Program

Strategic PlanStrategic Plan

FullyFully--Integrated Business ModelIntegrated Business Model
PrePre--emptive Communication Strategyemptive Communication Strategy
Building Legacy ValueBuilding Legacy Value

Defines Challenge, Goals, Expected Outcomes, Performance Defines Challenge, Goals, Expected Outcomes, Performance 
Indicators, and ObjectivesIndicators, and Objectives

Creative Positioning Growth StrategyCreative Positioning Growth Strategy
Innovative Marketing OpportunitiesInnovative Marketing Opportunities
Leverage strategic assets for nearLeverage strategic assets for near--term development term development 
opportunities in lowopportunities in low--risk areasrisk areas

Major Success DriversMajor Success Drivers
Intellectual CapitalIntellectual Capital
LeadershipLeadership
VolunteerismVolunteerism
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Integrated Into Single CampaignIntegrated Into Single Campaign

Outdoor 
Advertising

Publications

Civic Club &
Professional 
Presentations

On-Site 
Marketing

On-Line 
Marketing

Education
Programs

News Media

Radio

TV

Kansas 
Strong
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►► Grow pride for our oil & natural gas industryGrow pride for our oil & natural gas industry

►► Inform public on what the Kansas oil & gas Inform public on what the Kansas oil & gas 
industry means to Kansasindustry means to Kansas’’ economy and society economy and society 
and that we are a part of our nationand that we are a part of our nation’’s energy s energy 
solutionsolution
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►► Provides standardsProvides standards--based energy educationbased energy education

►► Emphasizes the importance of energy in our everyday livesEmphasizes the importance of energy in our everyday lives

►► Increases awareness about the significance and viability of the Increases awareness about the significance and viability of the Kansas Kansas 
oil & gas industryoil & gas industry

►► Assists educators in providing a model for collaborative learninAssists educators in providing a model for collaborative learning using g using 
oil, natural gas, and energy issues.oil, natural gas, and energy issues.
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Energy Education ProgramsEnergy Education Programs

High School

Pre-Kindergarten
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Energy Education ProgramsEnergy Education Programs

College

Middle School
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Energy Education ProgramsEnergy Education Programs

“Petro Pros”
Presenter

Interactive 
Learning



KIOGA

Educator Comments . . .Educator Comments . . .
•• ““This was great!  The handsThis was great!  The hands--on activities and coloring books were a on activities and coloring books were a 

big hit.big hit.”” 11stst Grade TeacherGrade Teacher

•• ““The presentation was The presentation was excellentexcellent!  The highest compliment comes from !  The highest compliment comes from 
the students when they told me that the program wasnthe students when they told me that the program wasn’’t boring like t boring like 
they expected but really interesting.they expected but really interesting.””

•• 55thth Grade TeacherGrade Teacher

•• ““Loved the handsLoved the hands--on samples.  Presentation coincided great with our on samples.  Presentation coincided great with our 
chapter information.  I was so impressed I passed a pamphlet to chapter information.  I was so impressed I passed a pamphlet to my my 
daughterdaughter’’s teacher.s teacher.”” 77thth Grade TeacherGrade Teacher

•• ““The best feature of the presentation was the ability to relate tThe best feature of the presentation was the ability to relate to o 

teens.  It was excellent!teens.  It was excellent!”” High School TeacherHigh School Teacher
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Energy Education Program Progress
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Energy Education Program Distribution

NE Kansas
40%

SE Kansas
7%

SC Kansas
22%

NC Kansas
10%

NW Kansas
15%

SW Kansas
6%
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Energy Education GoalsEnergy Education Goals

Leverage Strategic Assets Leverage Strategic Assets 

Value-Added Energy Education

Proactive
Responsive

3,000

5,000

10,000

0

3,000

6,000

9,000

12,000

2007 2008 2009
Years

# 
Im

pa
ct

ed

Short-Term Growth

233%

Growth

0

6,000

12,000

18,000

24,000

30,000

36,000

42,000

2010 2011 2012
Years

# 
Im

pa
ct

ed
Integrated Business Model
Sustainable

2009 Projection Long-Term Growth

Long-Term Growth

123%
Growth

Building Legacy Value
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Kansas StrongKansas Strong
Energy from the heartland.  Strength for our nation.Energy from the heartland.  Strength for our nation.

►► Launched in November 2008Launched in November 2008

►► ResearchResearch--driven campaign that brings a better driven campaign that brings a better 
understanding of the energy challenges facing our understanding of the energy challenges facing our 
state and nationstate and nation

►► Benchmark Research (Summer 2008)Benchmark Research (Summer 2008)
23% favorable to oil and natural gas industry23% favorable to oil and natural gas industry
39% believe Kansas is among the top ten oil and gas 39% believe Kansas is among the top ten oil and gas 
producing statesproducing states
Over 60% think Kansas should be proud of the oil and Over 60% think Kansas should be proud of the oil and 
gas industry yet only 23% are favorablegas industry yet only 23% are favorable
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Kansas Strong Marketing CampaignKansas Strong Marketing Campaign

►► Optimize Target Rating PointsOptimize Target Rating Points
90% market penetration in Wichita90% market penetration in Wichita--HaysHays--SE Kansas marketsSE Kansas markets

►► TelevisionTelevision
CableCable
Affiliate NewsAffiliate News
Prime ProgrammingPrime Programming
Sports ProgrammingSports Programming

►► PrintPrint
Wichita Eagle Wichita Eagle newspapernewspaper

►► WebWeb--based mediabased media
Kansas.comKansas.com website presencewebsite presence
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www.kansasstrong.comwww.kansasstrong.com
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Changing World of Changing World of 
Communication & AdvocacyCommunication & Advocacy

►► 2/3 of Congressional Members on 2/3 of Congressional Members on FacebookFacebook

►► 1/10 of Congressional Members on Twitter1/10 of Congressional Members on Twitter

►► BlogsBlogs
79% of Chiefs of Staff79% of Chiefs of Staff
66% of Senior Policy Advisors66% of Senior Policy Advisors
65% of Legislative Assistants65% of Legislative Assistants
90% of Congressional Staffers use blogs to determine 90% of Congressional Staffers use blogs to determine 
constituent opinionconstituent opinion

►► 60% of Congressional Staffers prefer online resources 60% of Congressional Staffers prefer online resources 
when preparing their members for a votewhen preparing their members for a vote
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AntiAnti--Development Impacts Development Impacts 

Time and Costs 
are Escalating

Access is 
Diminishing

Surface 
Rights 
Issues Regulatory 

Issues

Environmental 
Issues

Anti-Development 
Groups become Active

’80’s ’90’s ’00’s
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Project BRIEFProject BRIEF

►► Bringing Real Information on Energy Forward Bringing Real Information on Energy Forward 
(BRIEF)(BRIEF)

►► Comprehensive and quantitative research project Comprehensive and quantitative research project 
that illuminates the real facts behind the oil and that illuminates the real facts behind the oil and 
gas industrygas industry

►► Compiled three reportsCompiled three reports
History & Progress of Effective State RegulationHistory & Progress of Effective State Regulation
Role of the Federal GovernmentRole of the Federal Government
Potential Economic Consequences of Proposed Potential Economic Consequences of Proposed 
RegulationsRegulations
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►►www.energyindepth.orgwww.energyindepth.org

►►Created to explain the oil and gas industryCreated to explain the oil and gas industry

►►Takes the Takes the ““scarescare”” out of scare tactics out of scare tactics 
employed by opponents of American energy employed by opponents of American energy 
productionproduction

http://www.energyindepth.org/
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www.EnergyInDepth.org
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Back to the FutureBack to the Future

►► Oil and gas industry energy education efforts allow us to Oil and gas industry energy education efforts allow us to 
do collectively what we cannot do individuallydo collectively what we cannot do individually

►► Rare opportunity to reposition ourselves into a more Rare opportunity to reposition ourselves into a more 
positive, proactive, forwardpositive, proactive, forward--looking forcelooking force

http://www.iogsi.com/Oilfield Scenes/keevertCharles/pics/KeevertC_EngFuture.jpg
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